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PARTNERSHIP OPPORTUNITIES
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. PLAY HARDER.
WE DELIVER YOUR MESSAGE

Place your brand in front of thousands of potential buyers through a partnership with the Columbus
Crew and Crew Stadium. Columbus is the home to an avid eventattending public, and Crew
Stadium is the o0Center of it AIl' 6 in Central Ohi o. We
you want it: in front of your customers.




PRIDE )

The Columbus Crew is Ohiods Major League Socce Ob, a
entertainment enterprise. The Crew cultivates fan and business connections, instills team and

community pride and creates fun and memorable moments while developing the sport of soccer. We

give our fans, guest, partners and the community the opportunity to connect with a unique, authentic

sports and entertainment experience and to bond with those who share their passion.



PASSION

Join us as we ignite the passion of the community of Ohio. The many avid customers who set foot in
Crew Stadium not only support and watch their favorite team, their favorite artist, their favorite show,
but also support our partners which makes this an ideal environment to showcase your brand.




YOUR POTENTIAL CUSTOMER

We have who you want to reach. With our core, family and Hispanic audiences at Crew Stadium
and the customization of your partnership, we can help you find and influence exactly who you want.
- Average Age: 18-49 - Median Age: 38 - 55% Have Children
-60% Male 40% Female - $94,000 HHD Income -41% Have Degree
*Scarborough Research
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WORK HARD. PLAY HARDER.
MARKETING PARTNERSHIP

The Columbus Crew will create a custom program designed to address your specific marketing
objectives. We can use any or all of our resources to help your image, branding, product

awareness, promotion to drive sales, product exposure, entertainment for clients and enhance your
company0s community i mage.
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WORK HARD. PLAY HARDER.
ACTIVATION

When you become an Official Partner of the Col Cr
name and facility to take your partnership to the next level inside and outside the stadium. Use our
marks and resources to enhance your promotions and advertising in Ohio.




NAMING RIGHTS

Make part of our oOhoused yours. There are
Crew Stadium. By branding an area of Crew Stadium, you can separate yourself and gain a
uni que association in the audienceds mind

rights opportunities include:
- Stadium - Jersey - Training Facility - Stage - Plaza - Cornerstone - Hospitality
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PERMANENT SIGNAGE

Showcase your brand in Crew Stadium year round. Permanent signage will expose your brand
to everyone who visits. Enhance your awareness with exposure to Ohio Fairgrounds and71, as
well as many unique and highly visible locations throughout Crew Stadium.

- Scoreboard Signage - Concourse Signage
- Plaza Signage - Directional Signage



r h g8 0 .
WORK HARD. PLAY HARDER.
GAMEDAY SIGNAGE

Include your brand in the game experience. Put your brand close to the action where fans and
television viewers will be exposed to your message.

- Television Fieldboards - Bench Shields - Stage Banners
- Grandstand Fieldboards - Fascia Signage - Rotational Signage
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WORK HARD. PLAY HARDER.

FAN INTERACTION

Add to the excitement and be a part of the game experience by utilizing sponsored iRgame and game
night opportunities.

- Title Nights - Autographed Merchandise - Scoreboard Promotions
- Player Appearances - Branded Give Away - T-Shirt Cannon - Plaza Opportunities




WORK HARD. PLAY HARDER.

Send your brandds message to thousands of fans
television and radio. Our networks can help you reach an affluent and involved audience and help

support your partnership. All radio broadcasts are on News Talk 610 WTVN with all regional
television games broadcast on ONN. Your message will be exposed through:

- Commercial spots - Pregame Shows - Postgame Shows - In-game elements and features




